Joel E. Markquart  
Address: 32912 49th Ave. SW Federal Way, WA 98023

Phone: 253.941.9772 • Cell: 206.271.2709

Email: joel@markquartdesigns.com • Portfolio: www.markquartdesigns.com
Objective

My objective is to bring creativity, tempered with technical savvy to every project I touch.  My primary goal, in any endeavor, is to produce visually, cutting-edge products while ensuring that they overwhelmingly accomplish their stated objectives and goals regardless of presentation media.
Experience
Creative Director/Owner – Markquart Designs

1990 – Present • www.markquartdesigns.com

As sole proprietor, I worked closely with clients both large and small to come up with innovative solutions based on their individual needs.  Responsible for all creative, printed and web media ranging from skateboard shops to high-end architectural firms.

Art Director – Domain Group

August 2002 – Present • www.thedomaingroup.com

Responsible to service, retain and upgrade clients by effectively integrating – both individually and with other staff – the element of art, design and copy into communications which secure client objectives at the right cost and above expectations. Responsible for managing production personnel as required. 

Conceptualize, design, manage, direct, execute, present, defend and when necessary, supervise the production of corporate identity; print, video and online advertising; packaging; website design; point of sale; display; direct response and collateral materials for assigned clients as a member of the creative team. Will assure that the client’s objectives are effectively met at the right cost through the right message and visual communication.

Creative Director - Moonstone Interactive, Inc.

July 1999 – September 200 • www.msinteractive.com

Responsible for the look and functionality of all digital and print media.  Worked with clients to develop visually striking projects that best achieved their marketing and functional needs.  Creative process begins with concept creation based on technical and functional specs, ensuring both attractive and cutting edge graphics, which then are integrated into rock solid applications.   Work completed includes CD Interface Design, Web Site Design, Web Application Design, Print Media Design, Logo Creation. 
Lead Visual Artist/Website Designer, InterFlow
January 1997- July 1999

Responsible for designing websites and print material for many of InterFlow’s automotive clients. Worked closely with dealership web teams to create successful websites and print material.  Responsible for contacting and maintaining new clients.  

Education
Pacific Lutheran University, 1994, Bachelor of Arts in Graphic Design

Computer Experience
Both PC and Macintosh platforms. Extensive knowledge using Photoshop, Illustrator, Flash, Indesign, Quark, PageMaker, FrontPage, Dreamweaver, Freehand, Word, and various other programs

Client Relationships
Adobe, Microsoft (MSN Music, Windows Media Group), The Learning Company, Mattel Interactive, Time/Warner, Excite@Home, Cosmopolitan, Fujitsu, America’s Second Harvest, African Wildlife Foundation, American Cancer Society, The Bible League, King’s Schools, Crista Ministries, Prison Fellowship, Promise Keepers, Biblesoft, Softbook Press, Cycle Group/OdorLockers, Radiant Medical, Thomas Dolby, Wildlife Associates, Beatnik, Markquart Motors, Pacific Lutheran University, KPLU, University of Northern Colorado, Tacoma Opera, Tacoma Philharmonic.

Recognition

Graphic Design USA Magazine, January issue 50 people to watch in Graphic Design for 2002

“Best of the Northbay” / Best educational website 2001 / Best 2-D animated feature 2001 and 2002

